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CHINESE BRANDS Kick Off At 2018 FIFA WORLD CUP In RUSSIA
National Team Is Not Competing This Year

PARIS - BEIJING, 14.07.2018, 10:24 Time

USPA NEWS - The 2018 FIFA World Cup in Russia is coming to a close. Over the Past Month, 32 Teams have fought to the Bitter
End on the Green Pitches. Although China's National Team is not competing this year, there is still a Strong Chinese Presence on and
off the Sidelines of the Tournament, which has attracted Worldwide Attention.
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Many People have noticed the Conspicuous Chinese Advertisements constantly rolling and updating on the Sidelines of the Games.
During this year's World Cup, Seven Chinese Enterprises are sponsoring the Matches, hoping to step into the Global Market. Wanda
is this year's Top-Tier FIFA Partner, with their Contract being signed through 2030. Statistics show that Chinese Companies have
spent US$835 million on Advertising and promoting their Brands during this year's FIFA World Cup, accounting for 35 percent of Total
Sponsorship.

2018 marks a year of Explosive Presence of Chinese Brands at the World Cup. 2010 marked the first time that a Chinese Enterprise
appeared at the FIFA World Cup in South Africa as a Sponsor of the International Sports Event, which occurred because another
Sponsor temporarily withdrew from the Event.

The Phenomenon is by no means Accidental ““ it's a Result of the Unremitting Efforts made by Chinese Enterprises. This year marks
the 40th Anniversary of China's Reform and Opening-Up, and the 17th Anniversary of China's Accession to the World Trade
Organization (WTO). Chinese Enterprises are becoming more and more Familiar with and willing to participate in Global Competitions.

Over the Past Few Years, a number of Chinese Brands in Industries such as Consumer Electronics, Home Appliances, Vehicles,
Smart Gadgets, Internet Service, Handset Games and E-Commerce, have played active Roles in reaching the Overseas Market. In
addition, the Belt and Road Initiative has secured a Sound Momentum in facilitating Chinese Enterprises to build their Brands abroad.
Scott Beaumont, President of Google's Operation in China, said, "An increasing number of them (the Chinese Enterprises) are ticking
all Three Boxes on the List of Essential Travel Requirements. First is Competence. Second is Ambition. Third is Confidence."

However, no matter the Cost of Advertising when seeking a Niche Market Overseas, the Quality of the Product is what counts most.
Nowadays, Chinese Brands have been particularly Popular among Younger Generations of Global Consumers, who value Creative
and Modern Products sold at Reasonable Prices, regardless of where they come from.

Similar to our Passion for Soccer and the World Cup, which brings out the Competitiveness in all of us, Chinese Brands are also
becoming more Competitive in the Global Market. Their Enthusiasm to reach Overseas Customers by creating and designing Quality
Products is an Exciting Time not only for the Chinese Enterprises, but for the millions of Customers around the World who can enjoy
them.
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